
3 Exclusive Distribution Rights of China All Access  

 
China All Access (Holdings) Limited (“China All Access” , HKEx Stock Code: 633) 

outlined the 3 exclusive distribution rights acquired in recent years, including 

exclusive distribution right for Raysat antenna systems,  exclusive distribution right 

for Binz special vehicles and exclusive distribution right for ITWell wireless 

communication terminals. 

 

Exclusive distribution right for Raysat antenna system 

Antenna system produced by Raysat from Israel is the most advanced antenna 

system in the world applying phased-array technology. While the vehicle running at a 

high speed of 350 km/h, the Raysat antenna system can transmit data at a speed of 

4m, two-way.  Raysat appointed China All Access as its sole and exclusive 

distributor in Mainland China, Hong Kong and Macau for the distribution, sale and 

service of Raysat two way antenna product line. 

 

Exclusive distribution right for Binz special vehicles 

Binz from Germany is mainly engaged in the business of refitting Mercedes Benz 

vehicles to become special types of vehicles, like ambulances, military vehicles and 

police vehicles. Binz appointed China All Access as the official representative in 

China.  China All Access has the exclusive right for the sale of command control 

units (EL1, EL2, EL3) in China and also the right to sell other products of Binz.  This 

collaboration is achieved on the basis of the long-term cooperation between Binz and 

China All Access.  

 

Exclusive distribution right for ITWell wireless communication terminals 

ITWell from Korea has extensive experience in the production and manufacturing of 

wireless communication terminals.  ITWell appointed China All Access as an 

exclusive distributor of all its products in China.  All the existing and future sales 

channels of ITWell in China will carry out their sales activities through China All 

Access. 

 

The management of China All Access believes that the 3 exclusive distribution rights 

could enhance the Company’s competitiveness in the industry, increase products’ 

quality and help the Company enter into new markets. 


